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Small-satellite maker Terran Orbital
Corp., the Florida-based parent company
of Irvine’s Tyvak Nano-Satellite Systems
Inc., has been a bright spot for OC’s leas-
ing market. 
The company, which went public via

SPAC last month, was behind two major
Irvine deals totaling 150,000 square feet
over the past six months. 
This includes a nearly 89,000-square-

foot lease at 400 Spectrum Center Drive,
inked in September. The space, spread
over four floors, will be used for design
and development of the company’s small
satellites and its “rapidly expanding work-
force,” the firm said in a statement. 
The deal is the largest reported new lease

for an area office tower over the past year.
Terran also signed a 10-year lease early this

year for an additional 60,000-square-foot
manufacturing facility in Irvine, adjacent to
the company’s existing facility at 15330 Bar-
ranca Parkway, near the city’s train station. 
Construction is underway at that 37,751-

square-foot site to “enlarge satellite manu-
facturing space to support the company’s ro-
bust pipeline,” Terran said in a September
press release. 
“Terran Orbital is rapidly expanding its op-

erations to support the growing need for our
services,” Marc Bell, co-founder and CEO
of Terran Orbital, said in September. “The
new space [at 400 Spectrum] will signifi-
cantly increase our operational efficiency and
permit us to continue to expand our work-
force at a rapidly accelerating pace while also
allowing us to expand our manufacturing ca-
pacity at our current location.”

Aerospace firm inked top local office tower lease of 2021

Shares for Irvine’s Xponential Fitness Inc. (NYSE:
XPOF) opened at $12 in July and have since jumped to
nearly $21 for a market cap of nearly $980 million. 
It’s not just the share price that’s pumped up. 
The company ended the third quarter with more than

1,900 studios and systemwide sales in North America
of $192.4 million, up 93% from the prior-year period. 
Brands under the company’s umbrella include Club

Pilates, StretchLab, CycleBar, Row House, YogaSix,
Pure Barre, Stride, Rumble, Body Fit Training and

Xponential Works Out Franchising Plan, Pumps Up Retail Real Estate Presence

Club Pilates interior 

Tyvak, which was recently awarded a
contract to build 42 satellites for the Pen-
tagon to support “global warfighter mis-
sions,” employs 141 in Orange County,
placing it as No. 17 among the top aero-

space firms and defense contractors lo-
cally. Top clients include the Department
of Defense and NASA. 
Terran and Tyvak now counts north of

187,000 square feet in OC. 

AKT. The company in November announced a develop-
ment agreement with Irvine-based Fitness International
LLC to see at least 350 franchised locations in the next
five years inside of Fitness International’s LA Fitness and
City Sports Club locations. 
Construction on the new locations began during the

first quarter. 
Xponential is based out of a 26,273-square-foot office

at 17877 Von Karman Ave., just down the street from Fit-
ness International’s headquarters. PHOTO CREDIT: XPONENTIAL

Companies Make Post-Pandemic Leasing Decisions 

Gone are the days when the strength of the
office market was solely judged by leases and
occupancy rates. 
After two years of market volatility that

prompted several false starts for the return-to-
office movement, brokers are now more
closely watching inquiries and tours as office
players attempt to gauge where the market is
headed. 
Based on those latter metrics, landlords and

brokers are sighing in relief: companies appear
to be making longer-term decisions and plot-
ting their office return, hopefully for good. 
“Companies are saying this is behind us, and

are starting to make long-term leasing deci-
sions,” Newmark Executive Vice President
Greg May said. 
Companies across the board—from out-of-

town tech firms to local gaming startups—have
ramped up leasing activity over the past three
months, helping to push the vacancy needle
back down.  
Including deals of at least 3,000 square feet

and with a minimum five-year term, there were
36 leases inked during the first quarter of 2022,
marking a nearly 39% jump from the same pe-
riod last year, according to preliminary CBRE
Group Inc. data. 
Vacancy in the area’s office market is hover-

ing around 12%, down slightly from the first
quarter of 2020, according to the brokerage’s
data. 
“I think this will be the time we point to as

when the tide changed,” CBRE Executive
Managing Director Kurt Strasmann said.

“I’m much more bullish than I have been in the
past two years.” 

Record Increase
The recent change in tide is largely a contin-

uation from 2021, when industrial and essential
retail helped bolster the local market and mark
a return to gains for sales and leasing activity,
which saw its first year of losses in
2020 after about a decade of consec-
utive growth. 
In this year’s Business Journal

ranking of commercial brokerage
firms, data for which considers 2021
transactions, the area’s top 21 com-
mercial brokerage firms handled
about $47 billion in deals last year, a
57.7% jump year-over-year. 
That’s the largest percentage increase seen in

over a decade, though still below pre-pandemic
levels in total volume.

The annual list ranks local brokerages by the
dollar values of their commercial property and
land deals done in OC last year, as well as those
done elsewhere that were handled by the local
office. 

Industrial Hero
After falling 10% in 2020, the overall num-

ber of reported lease transactions re-
gained lost ground in 2021, jumping
9.8%.  
This may be in part to the robust

industrial sector, which helped to
buoy some brokerages as e-com-
merce demand swelled, driving de-
mand for last-mile distribution sites. 
That growth may have had another

ancillary benefit.
“Several million square feet of office space

was removed from the market as a result of
covered land plays from the industrial sector,

which is good news for the challenged office
market,” said Strasmann, whose firm once
again led the pack for 2021 deals, posting a
55% jump to $6.9 billion. 
Early signs of the office return can’t yet jus-

tify new office construction, Strasmann added,
with developers cautious of overbuilding.

Flight to Quality
The new Irvine Spectrum-area office proj-

ects—like Irvine Co.’s Spectrum Terrace and
Innovation Office Park—have been holding
their own, with tenants prioritizing new,
amenity-heavy spaces, May notes. 
They’ll pay a premium for it, too, according

to Orion Property Partners founder Jay Car-
nahan, who has handled leasing for the Cen-
terview office campus in Irvine for 15 years. 
“With how competitive the job market is,

tenants are making decisions based on where
their employees want to be, rather than based
on rent,” Carnahan said, adding that newer of-
fice projects can get away with charging twice
as much for rent than the older stock in the air-
port area.
Properties that have seen significant renova-

tion investments are also holding their own.
Centerview, which recently wrapped a $55 mil-
lion overhaul, has signed 100,000 square feet
in new leases since the onset of the pandemic.
The complex is about 85% leased.
Monthly asking rents for Class A office proj-

ects in OC were about $3.07 per square foot
during the first quarter, relatively flat from the
year-ago period, according to Newmark. 
“Rents are staying firm,” May said, noting

that will continue to be the case as tenant inter-
est continues to ramp up. 
“We are seeing several inquiries for fairly

large blocks of space, both from companies in
and outside of OC,” May said. n

$47B in Local Brokerage 
Lease, Sale Deals; Up 58%
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Irvine’s Centerview: nearly 85% leased after major revamp

n By KATIE MURAR

� from page 18
Public Cos.

Space Isn’t an Issue for Terran Orbital

4.11.22_SR_Commercial_Leasing.qxp_Layout 1  4/7/22  2:02 PM  Page 29



30 ORANGE COUNTY BUSINESS JOURNAL                                                                                                          www.ocbj.com APRIL 11, 2022

THE LIST COMMERCIAL BROKERS � NEXT WEEK’S LIST  SBA Lenders

1
(1)

2
(2)

3
(6)

4
(7)

5
(3)

6
(8)

7
(5)

8
(4)

9
(9)

10
(10)

11
(15)

12
(13)

(1)

Researched by Meghan Kliewer

4.11.22_SR_Commercial_Leasing.qxp_Layout 1  4/8/22  10:11 AM  Page 30



APRIL 11, 2022                                                                                                                                                       www.ocbj.com ORANGE COUNTY BUSINESS JOURNAL 31

reports pegged around $1.7 billion.
More acquisitions are expected, says Jabara,

one of the most prominent telecom execs in Or-
ange County. He now serves as
chairman of the locally based ioXt
Alliance, which was founded in
2018 and is handling the rapidly in-
creasing demand for Internet of
Things device security certification. 
Following the sale of Mobilitie,

Jabara—whose wealth the Business
Journal estimates to be in excess of
$1 billion—said he planned to put
most of his proceeds in high-end
commercial real estate, which he
runs under the Boardwalk Invest-
ments Group Inc. name.
“We’re always looking—from

San Diego to Orange County, to
Napa,” he told the Business Journal last week.

Flower Power
In the largest and most recent of the buys,

Jabara paid about $200 million for Flower Hill
Promenade, a 165,000-square-foot open air
center in the town of Del Mar just off the San

Diego (5) Freeway.
The North County property, anchored by a

Whole Foods and with a 400-unit parking
structure, is across the freeway from the famed
Del Mar Racetrack and the grounds of the San
Diego County Fair.
Jabara touted Flower Hill’s mix of boutique

shops, restaurants, and larger tenants, its
location next to the freeway and the
high-end demographics of the seaside
area as the reasons he bought the prop-
erty.
“It’s the greatest shopping center in

all of San Diego,” Jabara said. 
He paid nearly $1,200 per square foot

for the property, which was previously
owned for about two decades by an af-
filiate of San Diego’s Protea Proper-
ties. On both a total price, and
per-square-foot price, the all-cash deal
is among the larger retail sales seen in
Southern California since the onset of
the pandemic.

“I really like the [retail] real estate space post-
COVID,” said Jabara, whose other big shop-
ping center assets include the grocery-anchored
Landing in Newport Beach, the Strand along
Coast Highway in Huntington Beach, and
Aliso Creek Shopping Center, which is
across the street from the Montage Laguna
Beach resort.
As in the case of those OC holdings, the

Flower Hill Promenade is “a trophy, where you
can see the ocean from the property,” Jabara
said, adding that these markets are “so reliable.”
Flower Hill, which about a decade ago got a

reported $30 million upgrade that included the
addition of the Whole Foods, could soon be in
line for more development. 
The site has excess land where “a couple hun-

dred units” of residential development could be
added, Jabara said.
Such an addition would cost another $100

million or so, he said.

Little Italy Luxe
An existing rental property in downtown

San Diego is the other big addition to Jabara’s
portfolio.
Near the start of the year, he paid close to

$70 million for 1810 State St., an eight-story
rental property that opened a few years ago
in San Diego’s Little Italy neighborhood.
The 99-unit complex was sold by locally

based McMillen for around $650,000 a unit,
also in an all-cash deal. A sale was disclosed
near the start of 2022, but Jabara wasn’t iden-
tified as the buyer at the time.
Apartments at the complex average about

720 square feet, and currently have monthly
rents running from around $3,000 to $4,500.
The two deals mark the first commercial

real estate investments in San Diego for
Jabara, a graduate of San Diego State Uni-
versity who, after a big payout for a portfolio
of cellphone towers he owned about a decade
ago, was previously in the running to buy the
city’s Padres baseball team. 
He says he’s no longer interested in sports

ownership, with IoXt Alliance, real estate and
other business opportunities taking his time
these days.

The real estate buys “are much more pas-
sive investments” than sports franchises like
the Padres, he said.
“Things happen for a reason.”

Napa Gem
Elsewhere in the state, Jabara said renova-

tions are underway at the The Estate
Yountville, a 22-acre “village-within-a-vil-
lage” collection of upscale hotels, restaurants,
wedding facilities, shops, meeting space, a
vineyard and other facilities that he bought
late last year in in the heart of wine country.
Reports and brokerage data indicates Jabara

paid close to $360 million for the Estate,
which he calls “the gem of Napa Valley.” n
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Contact lopez@ocbj.com to find out how.
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Boardwalk Investments Group Inc.

n FOUNDED: 2012
n FOUNDER: Gary Jabara
n HEADQUARTERS: Newport Beach
n BUSINESS: real estate investor
n OC PROPERTIES: The Landing (Newport
Beach), The Strand (Huntington Beach), Aliso
Creek Shopping Center (Laguna Beach) 
n NOTABLE: San Diego apartments, shopping
center buy in Del Mar total nearly $270M

1810 State: 99-unit
complex in Little Italy 
area of San Diego
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